(COMPANY NAME) 

Touring theatre rider 2024

SHOW NAME

SHOW VENUE

SHOW DATE(S)
This is a document which is sent out to all of our performance and workshop venues/ partners. It outlines basic expectations in terms of creating a safe, pleasant and professional  environment for our actors, crew, volunteers, and audiences. 

We are fully aware that venues ranging from theatres to village halls, will have different facilities and ways of running. This rider therefore allows space for all of those eventualities and is born from our lived experiences

If you have any questions about this, please email us on 
For more information on best practice for creatives:

 Equity - www.equity.org.uk / BECTU – bectu.org.uk / Anti-racism Rider : antiracismtouringrider.co.uk / Theatre Green Book: theatregreenbook.com / Net Zero Torbay / ACAS
Production contacts

Director

Assistant Director 

Lighting 

Sound

Safeguarding 

Front of house

Emergency contact: 

Show information 

(please also refer to posters/ press contents/ photos/ videos, sent separately. This information should be made clear to audience members)

Venue name

Venue address

Venue ticket deal (hire, box office split, buyout, etc)

Venue payout date (if venue is paying us from box office or buyout)

Venue contact/ manager

Venue Finance manager

Venue Safeguarding manager

Venue Publicity manager

Production Company name: 

Show title

Synopsis

Content advisories

Approximate run time

Company description

Company website:

Instagram 

Facebook 

Twitter 

Youtube

Emergency contact (text if during a show) 

For venue use: 

Cast number

Crew number 

Volunteers number 

Number of children in the show

Company safeguarding lead

Publicity

· Venues will liaise with the (COMPANY) on the creation and dissemination of posters, videos and other marketing. Venues will not under any circumstances remove (COMPANY) s name, branding, partnership logos or mis-name (COMPANY)  or any artists therein. 

· Venues may not alter/ invent information on running time, or show content, but should refer to the provided information in the marketing materials. Any alterations should be sent to (COMPANY)  for discussion and approval

· The branding for both the (COMPANY) and the venue may appear on the posters, the venue should provide such branding at the earliest possible opportunity, no less than (TIME) before the show, to allow posters to go to print. 

· Venues are asked to clearly display posters and banners as agreed with the specific venue, at the venue premises, and on the venues social media, equally to all other productions and events taking place at the venue. 

· (COMPANY) s share all show and project information on the company website, social media, in mailshots, press releases, and where possible in other formats eg roadside banners, costumed walkabouts, video trailers and more. 

CORRECT NAME FOR CREDITING:

(COMPANY NAME)

PLACE ANY COMPANY BRANDING INFORMATION HERE

Specific venue notes on Publicity

Venue space

· Venues must be clean (inclusive of performance areas, audience areas, kitchens, toilets, box office spaces) and ready for setting up.

· Previous show sets or backdrops from other shows, must be removed, so that we can set up for our show. 

· (COMPANY)  will leave spaces clean, and any rubbish bagged ready for the venues bins, as the end of use. All members of the team have been advised of this expectation 

· Venues must have at least two changing spaces to accommodate adult and child performers, access to toilets, safe entrances & exits,  working and accessible fire alarms, and space to load and unload outside. 

· Venues must provide an easy point of contact with the venue in case of any concern, ideally with staff on the premises . Similarly, if the venue has any concern, they may speak to the relevant members of our production team. 

· Venues must have adequate heating for cast and audiences (in winter) and airflow for cast and audiences (in summer). 

· Details of front of house arrangements, staffing, and internval refreshments should be agreed with the venue ahead of time. The venue may provide their own, or the South Devon Players may provide their own subject to availability. If the South Devon Players provide front of house staff, these team members are under the auspices and insurance of the South Devon Players. 

· The South Devon Players production team will need to know about adequate heating (in winter) and the controls for same, and ventilation like open windows/ air conditioning (in summer), in order to maintain safe temperatures for creatives and audience. 

Setup 

· The production team arrive at the designated time (STATE TIME HERE0  unless otherwise agreed, in order to set up and prepare the space/ tech. Actors and helpers will arrive through the afternoon, with their call time being up to an hour before the audience arrive.

· If using the venue's technology, the technicians with the (COMPANY)  will ask to meet with the venue technicians, and work together. 

· Actors, crew and volunteers will be given time for food and a rest, before the show begins. 

During the show 

· We usually bring our own photographer and videographer. If the venue wishes to also take photographs/ video, please discuss this with the (COMPANY)  ahead of time.  Audience members are not permitted to take photographs or make recordings.

Get-out 

· At the end of the show, the production team (actors, crew, volunteers) will pack down as soon as safe to do so. At some venues this may require waiting until audience members have left).

· Production team members may take a few minutes to go to the toilet, drink some water, or (especially in the case of neurodivergent team members) may need a moment to refocus. This is not to be challenged or met with aggression by venue staff. 

Safety 

· The venue shall be equipped with safe performance area, safe seating, with trip hazards clearly marked.

· The venue will have working and accessible fire alarms which can also be turned on or off (if smoke machines used in show), and reset as needed

· The venue will have adequate emergency exits for evacuation, including of disabled persons, and will make this information available to (COMPANY) . 

· Only production members or venue technicians (as relevant for the venue), may set up, handle, or pack technical equipment, props, costumes, weapons, etc.  Audience members are not to be co-opted into setting up or packing down production equipment or properties. 

· The venue shall not try to force the use of strobe lighting onto the production without full conversation with the production team, and clear advertising of same on all show marketing.

· The production team does not permit actors, crew, or volunteers to be under the influence of alcohol while setting up, performing, packing, or rehearsing. Please do not offer the team same unless it is a gift in a sealed can or bottle that the recipient can take home to enjoy later. 

· Bullying, aggression, sexual impropriety, discrimination etc is not permitted, and may be reported to the police, safeguarders, or trade unions as relevant. 

Child and vulnerable adults 

· Our shows may involve child actors and/or adults who are legally classed as vulnerable (eg neurodivergent/ disabled etc).

· Child actors will be provided with specific spaces to change in, and will be accompanied by a parent or licenced chaperone. Other adults (both from the production team, and the venue) are not to enter the space where a child is changing. 

· Access to backstage areas is limited to members of the theatre production, and to venue staff. Guests or friends are not to be allowed backstage. 

· If information needs to be communicated to children or vulnerable adults, it is to be communicated clearly, calmly, and with full respect for the other person. They should not be spoken to as “lesser”. 

· Any concerns about the wellbeing of a child or vulnerable adult should be communicated immediately to both the (COMPANY) s safeguarding lead, and (if relevant) to the venue's safeguarding lead. 

Technical (lighting, sound, effects) 

· The (COMPANY)  may bring its own equipment or use that of the venues (to be agreed ahead of time with the specific venue)

· The venue must not add in unexpected strobe lighting or any effects which may cause unexpected health issues or danger. 

· Sometimes a light may flicker as its state is changed. If the venue has a light which does this, it should be treated the same as a strobe light and details communicated ahead of the show to the production team for the safety of cast or crew members who may be affected by conditions such as epilepsy. 

· Any cables are to be taped down and made safe where they will not be a trip hazard 

· Only the (COMPANY) and venue technicians may handle the technical equipment 

· Our shows usually contain the use of stage smoke/ fog machines. This is non-toxic,  please note that smoke and fire alarms may need adjusting to accommodate this. 

Specific venue notes on technical equipment being brought and used inhouse

Disabilities and reasonable adjustments

· Venues are preferred which have wheelchair access for both audiences and performers, although the (COMPANY)  recognise that some spaces eg historic buildings may not be equipped with this due to planning laws. Audiences therefore are asked to check the venue website and the (COMPANY)  website, for information on access at the specific venue.

· (COMPANY) has a number of actors & crew who are neurodivergent (this means conditions like autism, adhd, etc) and often has actors who have conditions like epilepsy. We also have team members with PTSD and similar conditions. All of the team members are well used to managing their conductions in the context of a theatre production, and rarely need outside assistance. However, in order for these team members to work safely, the venue staff are asked to be aware of the following: 

1) not to use unexpected strobing/ flashing lights as these can cause epileptic seizures. 

2) to speak calmly and pleasantly to team members and be very clear with any instructions or requests (and respond in the same way, if asked anything)

3) To refrain from making sudden expected loud noise, we have a team member who is likely to suffer panic attacks at such incidents. 

4) To refrain from behaviours such as aggression or denigration, which may affect team members with PTSD or severe anxiety. 

5) to give information without lots of background noise or distraction or loud music (sometimes multiple lots of sound etc, can make it hard to “take in” and process information.  

·  One of our regular crew members has an assistance dog. This dog  is fully trained, and is clean, calm and well behaved. This dog is not to be petted or distracted when it is wearing its “assistance dog” jacket. 

Racism 

· The (COMPANY)  welcomes people of all ethnicities both as participants in productions and as audience. Venues are, simply put, expected to do the same, and to challenge any discrimination, negative racial profiling, or other behaviour which could lead to anyone feeling less welcome based on their ethnicity or national/ regional origin. 

· Where content in a show may include reference to, or characters who depict racism or discrimination, this is always to be shown as a negative trait which gets challenged within the show. 

Gender / LGBT

· The (COMPANY)  welcomes people of all gender identities and sexualities, both as participants in productions and as audience. Venues are, simply put, expected to do the same, and to challenge any discrimination, negative profiling, or behaviour which could lead to anyone feeling less welcome based on their gender or sexuality. 

· Where content in a show may include reference to, or characters who depict discrimination, this is always to be shown as a negative trait which gets challenged. 

Green Rider 

·  (COMPANY) s is aware that touring to a wide range of venues, from village halls to theatres, that every space has different facilities, information and resources. Therefore the (COMPANY) understands that only what is applicable to the venue, may be requested. 

·  (COMPANY)  takes its environmental responsibilities very seriously,  (STATE WHAT COMPANY DOES TO REDUCE ENVIOMENTAL IMPACT FROM ITS WORK, EG RECYCLING, REUSING, OFFSETTING CARBON, ETC)

· (COMPANY) very much appreciates venues sharing their green/ environmental data on the show,   as this is very useful for monitoring the shows impact on the environment. 

· Venues to make production team members aware of recycling facilities/ bins for any waste eg paper, plastic, etc.

· Venues are asked to provide information to audience members on the closest public transport links & timetables, and if the venue has safe facilities for securing bicycles. Information on the closest charging points for electric vehicles is also useful. (COMPANY)  will share this information on their website. 

· Venues to provide estimates of ticket sales a week before shows so that the relevant number of programmes etc may be produced to reduce wastage. 

· Venues where possible to reduce usage of disposable cups and plates, by providing reusable utensils. 

Notes for this specific venue

This will include any venue specific notes, provisos, ground rules, or information which is not covered by the main part of the rider. 
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